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TEND NYC BRAND IDENTITY

PROJECT DESCRIPTION

TEND NYC is a 15 year
old business run by Diane
Scharff. Her garden design NYC

operation began as a solo

passion and has since grown

to a reputable company.

NYC

Working primarily with
residents in the West Village
of Manhattan, Scharff now

offers design services that
range from converting
backyard spaces to building

hydroponic gardens for local
restaurants. 242 WAVERLY PL. T.212.309.4094

SUITE 404 F. 212.303.2039
NEW YORK, NY 10011 DIANE@TENDNYC.COM

The design of the identity
communicates TEND NYC's

mission to create natural

spaces within the confines
of urban space. TEND NYC
literally occupies those

spaces between the built

concrete environment.

Role:
Design / Art Direction

Client:
TEND NYC

JAMES CHAE e 2008-2012 HELLO © NOT-SMALL.COM



TEND NYC BRAND IDENTITY
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CONRAD HOTELS

PROJECT DESCRIPTION

In 2010 Conrad Hotels
began to rebrand their
business and Y&R became
heavily involved in helping
them redefine their
business. | was tasked with
establishing all the graphic
and visual elements of
their brand. This required
design of pieces from print
ads, digital applications, and
even print collateral.

Role:
Designer

Client:
Y&R
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CONRAD HOTELS BRANDING

DO NOT DISTURB

MATT SMITH

GENERAL MANAGER
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CONRAD HOTELS
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Individuality is what sets Conrad Hotels & Resorts apart from its competitors.
From guests to team members to the hotels and resorts, Conrad is all about providing places where people can truly be themselves.
After all that's the real huxury today.
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JAGOB & CO.

PROJECT DESCRIPTION

SarkissianMason was invited
to pitch digital marketing for
the infamous Jacob & Co.
Jewelers. As a part of

a larger digital strategy pitch
| re-designed their website.

There was a strong
emphasis on product and
utilizing the celebrity cache
of the brand without it being
a dominant part of the
message. The design tried
very hard to convey the high
level of craftsmanship that
goes into each time piece.

A digital concierge service
was also designed to offer
a more personal online

shopping experience.

Role:
Designer

SarkissanMason 2012
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G5 Series

Grand 1

5 Time zones

Gold plated Titanium

i Enlarge View Details

Jacob & Co. at
Art Basel Miami
.« Integer eget sem
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JAGOB & CO.

INTERACTIVE

TIMEPIECES

JEWELRY MEDIA LOGATIONS  GONTAGT

SEARCH

& HERITAGE
0

Crvstal Towrfallon Colfectton
Baguette Diamond Tourbillon

COLLECTION 1

BESPOKE.

Tortor phasellus ac egestas af, eu, auctor at nec
alermantum porta allt loram vut, allt enlm non
anim? Uma ot, augue, duls sed auctor. Vel su
magna quis natoque tristigue nascetur enlm
pulvinar tampor in, ot, scelerisgue risus dapibus,
aros turpls! Aenean? Pallentesgue amet cursus.

PRODUCT DETAILS

BEJEWELED.

GOLLEGTION 2  COLLECTION 3 COLLEGTION 4  COLLECTION §

Saglttis pulvinar auctor. In allquam ut, dignissim,
quis pallantesque tihcldunt pulvinar. Hac In et val
loram, nisl nisl habltasse sed ultricles augue
lundlum et a ot aliquet, placerat In, guis enim! Et
pubiinar, socils! Cum.eros turpés! Aehean?

Pallantesqus amat cursus

HERITAGE TIMEPIECES JEWELRY MEDIA LOCATIONS  CONTACT

Rbsérvé

Epie 11 Collection E1

PRODUCT DETAILS

Sze: AT MM

Case: Black PYD Costed Stainiess Steel

Diai; Biack, Wite, And Bronze PVD Coated
Bezel: 18K Rose Gold/Stainiess Steel
[r— Swiss, Ouartz ETA 956,112

Functions Fivm Time Zane And Center Rotor
Straps: Nistural Faubiber Wth Depioyment Buckie
Warranty: 2Years

Water Resistence:  50M

JEWEL INDEX

Quantity cut Carat

B |

Size: 47 MM

Case: Black PYD Coated Stainless Steel

I;i;l: Ellac:;';'hi‘ta. And Bronze PVD Coated
Bozel: 1BK Rose Gold/Stainless Stesl
Movement: Swiss Quartz ETA 858.112

Functions: Five Time Zone And Center Rotor
S-Ill'ﬂpﬂ[ NaturaI-FtubbBl lﬂll'ith Daployment Buckla
‘Warranty: 2 Years )

‘Water Resistence: 50 M

Watch Back

‘Wateh Front

:: Enlarge Watch

“Amet non duis rhoncus!
Nee porta porta placerat
proin. Ridiculus vel, tinel
dunt? Scelerisque tincid
unt ac!”’

Celebrity Quote

Radiant

JEWEL INDEX

Quantity Cut Carat

120 _ 25
Emerald

L 9 5
Circla

5 . 75

Speak with
a Concierge

Professional
service and advice

| &= connectnow |

Share this Watch

fO08S

TIMEPIEGES JEWELRY MEDIA LOGATIONS

+WHO'S WEARINE  NEWS  PRESS

GONTAET SEARCH

& HERITAGE
0

[] waTenes JEWELRY

JESS
N JuLy 2011

CONNECTWITH o=
JACOB&CO. £
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AKULT DISGO

PROJECT DESCRIPTION

AKULT Boston is a night
of left field dance music
from a wide range of eras
and genres. | developed an
identity system that would
expand AKULT from a club
night to a music brand.

| create two issues of
a zine. It was conceived as
a lifestyle publication about

the music played at AKULT.

Role:
Designer / Art Direction

Client:
Self Initiated

JAMES CHAE e 2008-2012

IDENTITY DESIGN
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AKULT DISGO IDENTITY DESIGN
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Happy House
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CONDE NAST INTERACTIVE

PROJECT DESCRIPTION

SapientNitro was asked
to develop a full 360 ad
campaign with a strong

& Finder Archive Edicién  Viswalizagién Ir Vestana  Ayeda o0 & 49 1550 L Q

CONDE NAST

online experience.

The online experience had
two audiences: the readers
and the advertisers.

To address both audiences
we designed a simple and
visually compelling flow that
explained each and every part
of the Condé Nast empire.

SUBSCRIBE § MEDIA KITS | CAREERS J| STORE | CARTOON BANK j DIGITAL § FAIRCHILD FASHION GROUP

198.089

SREIE 67.089

IPAD

FE

CONDE NAST

CONNECTIONSF

Condé Nast Connections Studio Presenls:
STELLA ARTOIS
h ] N
) | Ak
GOES
=
MOBILE

" by 17, 2010.N0C o 4

A

DEEPER
CONNECTI-
ION

MEDIA KIT
DOWNLOAD

SELECT A BREAND

238.745

—_— 90.320
72:;.‘)8%) IM PRINT
READS UNIQUE VISITORS ON STYLE.COM
Role:
Designer
lient:

Client MacBook Pro
SapientNitro
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CONDE NAST INTERACTIVE
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SUBSCRIPTIONS
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Male

660.000
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Reader
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Readership

Male

660.000

Geography Sales

830, 000

Su

$1.300.000
$2.309.000

200.000

Tirtal Online Sales

2,470,000 50,0()0 $1.360,000
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)
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GOMMUNITY GOLLECTION

PROJECT DESCRIPTION

As SarkissianMason began
shifting their business
model, there was an
increase in consultation
projects. Community
Collection was one of many
of such projects where

an existing design and
framework was presented to
us. We would then apply our
expertise and experience

to make functional changes
and recommendations to

improve their product.
Community Collection was
a unique challenge due to

their unique business model
(high design & philanthopy).

Role:
Designer

SarkissanMason 2011
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VENTURE ON

PROJECT DESCRIPTION

VentureOn is a travel
discount service with
offerings all over the United
States and Canada.

Tank Design was asked

to extend their brand into a

robust online experience.

Role:
Designer

Tank Design 2009
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Vennggﬁ(ﬂ)éfr ‘ Boston

Venture o é Trip Mame: Boston Spring 2009  Dates: 9/25/09 - 10/5/09  Travelers: 4 (2 adults, 2 children)

More than a trip.

Fill in your search criteria using Season

the checkboxes and the sliders.

Use the sliders to create a
rangethat accurately displays
vour level of interests while
travelling in new ploces.

# Skip the line
¥ Exclusive Deals
¥ Discounts

£ Free Stuff

O Transport

Children

Interests

# Architecture
# Dining

™ sightseeing
& Sport

Adult  Urban Rural

Excursion Tours Indoor Outdoor Relaxation Active

QUINCY MARKET WATERFRONT
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[nstitute of Contermporary Art

Hunc auctor bibendum eros. Maccenas porta
accumsan mauris. Etiam enim enim, elementum
sed, bibendum quis, rhoncus non, metus. Fusce
neque dolor, adipiscing sed, consectetuer et,
lacinia sit amet, quam. Suspendisse wisi quam,
consectetuer in, blandit sed, suscipit eu, eros,
Etiam ligula enim, tempor ut, blandit nec, mollis
eu, lectus. Nam cursus. Vivamus iaculis. Aensan

risus purus, pharetra in, blandit quis, gravida a,
turpis. Donec nisl. Aenean eget mi. Fusce mattis
est id diam. Phasellus faucibus interdum sapien.
Duis quis nunc. Sed enim.

_ Church of Science

-
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| E W
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VENTURE ON
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More thon trip. Boston ¥ Products ¥ Weicome to
| Boston

My Liips
Thingsto Do List
Femway Park Tour °| =

ko

Available Products

View Larger Map

it your first time
offer you quality products
easy, and con
d of it all.

Everything you

wantand only what (1]
- P

you want.

At VentureOn we
make the travel
planning process
rewarding and
easy. Experience
all that Boston has
to offer while
saving both time
and money.

John F. Kennedy
Library

Proin at eros non eros
adipiscing mollis. Donec
semper turpis sed diam.

The Institute of
Contemporary Art

Prain at eros non eros
adipiscing mollis. Donec
semper turpis sed diam,

Isabella Stuart
Gardner Museuwm
Proin at eros non eros
adipiscing mollis. Donec
semper turpis sed diam.

The Cape Cod Adventure

Ldays; Beaches

Sports, Sports.
3 days: Red Sox

Olden Times Tour
Sdays: D

Behind Beantown

Commons lorem

Nearby Restaurants =

Dante Restaurant:

A sophisticated Mew
England 21st century
version of the great Italian
classics my Monna in

Rome used to make.

Bambara Restaurant:
This award-winning Cambr-
idge restaurant features a
mouthwatering New Ameri-
can menu thal celebrates
the bounty of New England

and the flavors of the season

Nearby Attractions +

Address:

Phone:

Products
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P,
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1 Museum
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Simmens
College
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4 Travelers (2 Adults, 2 Children)

bl AU G sl

Femway Park Tour g
* ok

The USS Constitution
*

Fanienl Hall Tour 0

otk

Regular Price

Total Price

Pioducd Malh
The GoCard ER
I B5%

Mook thasia . Boston ¥ Products ¥

« (more)
SHs 2=
cEa 22
SHE 2
7 -
. (more)
oma 2~

Welcome to
Boston &
&

My Trips

The Walters in Boston :‘3
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The USS Constitution [%]
*

Fanienl Hall Tour 0
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Savings $6¢
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PUMA PRINT DESIGN

PROJECT DESCRIPTION

PUMA asked Tank Design
to create in-store artwork
for their line of socks.

Role:
Designer

Tank Design 2007
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GERARD UFERAS

PROJECT DESCRIPTION

A photography book about
work of fashion photographer
Gérard Uféras.

The photography was

supplemented with an
typographic illustrations.

Role:
Designer

Personal Work
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GERARD UFERAS PUBLICATION
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POSTERS PRINT

CONTROL:PRINT

November 6 theough December 14, 2009
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DESIGN CENTER
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GRAPHICHUG™

PROJECT DESCRIPTION

Launched in 09/08
GraphicHug.com has been
an active venue edited by
myself and a network of
international collaborators.

Over the past couple years
| have planned several
original projects as well as
launched an online store.

| hope to expand the brand
of GraphicHug™, but it

will always be a labor of
the heart.

Role:
Editor-in-Chief
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oday, the volume in graphic design is set at 0. I speak not of
the current economic crisis affecting the industry. No, I speak of the

ibundance of

sh

Up unil this point, gra on has progressed at a rapid pace.

The proliferation of technologies and the speed at which they developed yielded hast

k mimicking the that fiber-optic momentum. From the ashes of David Carson’s
onstructed typography 1 Internet full of technology influenced work that
connections and a rapidly shrinking world.
Jonathan Barnbrook, Elliot Earls, the [
and Neville Brody easily transitioned into the web exploding their pioneer
back, there is clear influence of their work interpreted through the lens
of technology. Moving forward in the n ennium designers are now putting d¢
their lattes, stepping from their screens and establishing a retrosp
appreciation for Modernist masters. Joseph Miieller Brockman is again re
heard on the lips of many desig oung and old. S traint is no loi
with disdain or viewed as a repressive dogma. The rules of graphic design
eestablished and but not redefined. D rs these days speak highly
minimalist creators such as Peter Saville and Kenya Hara, (the former is enjoying a g
renaissance as a younger generation explores his early ereations) It is only natural
culture to develop in such a reflexive manner. This is hoy shed and he
retro becomes co-opted as the new. Saville himself speaks much of this type of
progression as he ages and reflects on the past.
Peter Saville and Malcolm Garrett were trained in times when “modernism and even tf
Bauhaus weren't discussed, let alone to be found on the curriculum.” Amidst the barren
industrial landscape of Manchester both him and Garrett discovered the revolutionary
spirits of early Modernist work. They infused the energy of early 19% century artis
with the new punk idealism. What they created was work that tried to translat

constructivist ideas that 2 th them.

1 education has reformed itself on the foundations of Modernism
Ve've even experienced a period of backlash to those initial rebuil
mentioned before; Barnbrook, Brody, Carson, et al.) The world at large is much better
educated about the basic tenants of Bauhaus design and the ideas of Dada. And as

nt decay of economic abundan

vedish design, and Pop Art opulence

with a buffet of decorative, lush, and superfluous excess

safe cajones? ..

eturning to cultural pro creators the s are mov vards in reaction
0 the noise of the ‘90s. With the new veneration come a period of
retro imitation. Graphic design has been silenced with crisp Classicism. The palettes have
been reduced and the shapes simplified to basic geometries. But is this reduction an active
search for something new or a rehashing of what is familiar and safe? Is it a reaction to the
over digitized process of contemporary practice? The debate of the democratizing
power of the computer continues to breath under the surface. Elites ha d up their
fear by creating over simplified work that ironically embraces ubiquitous elements, (Time

New Roman, and default HTML.) All the work coming out of Yale directly expr

this paradoxical attitude. Despite their rebellious embrace of such technique the work

is still exclusive. The recent embrace of analogue tools evidences a desire for simplification,
(lo-fi cameras, the surge of craft, and an appreciation for the handmade.) The reasons for
such seemingly backwards developments are many. There is something to be said

overy, but there is also something to be said about safety in history and nostalg

e move forward in this time of deep change we have to ask ourselves where has the
chutzpah in design gone? How can this new period of silence transform into something
profound and revolutionary? Graphic design has returned home to Dessau, but it can't
stay there fo Just as the climate changes and the carth's temperatu aphic

design must also reignite a forward torch and leave home.
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