
Keywords (also known as “SEO keywords," “keyphrases,” or “search queries”) are words and phrases
that users type into search engines to find information on a particular topic.





What is Short Tail Keyword?
A short-tail keyword, also known as a 'head term', is a general search term that typically contains 

1-3 words and covers a broad topic. Short-tail keywords generally have higher search volume than 
long-tail keywords which means that they attract more website visitors.

What is Long-Tail Keyword?
Long-tail keywords are longer and more specific keyword phrases that visitors are more likely to use
when they’re closer to a point-of-purchase or when they’re using voice search. Most long-tail 
keywords have lower search volume than short or “head” keywords. They’re a little bit counter-
intuitive, at first, but they can be hugely valuable if you know how to use them.

Informational: Searchers want to find information
Navigational: Searchers want to find a specific site or page
Commercial: Searchers want to investigate brands, products, or services
Transactional: Searchers want to complete an action (e.g., make a purchase)


