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We believe that creativity rooted in culture
elevates conversion and drives true impact
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We activate culture as a true source of creative power, shaping our thinking,
quiding our strategies, and crafting solutions that create value and help brands
grow with clarity and distinction.
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Fifty-Five was founded in 2012

After discovering a shared vision, two individuals with
over 20 years of combined experience came together
around an idea for a world that didn’t yet exist and decided
to build it themselves. Yasser and Fawaz opened the
doors of FiftyFive to creatives and began turning that
vision into reality through creative solutions in the field of
communication.
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fiffyfive brings together top creative talent in digital
communication, from design and content to strategy
and production, to deliver impactful solutions.

fiftyfive.sa dodfall — 014 oyl diiaall 01.4 — Introduction Company profile



& p20 Ugbling L5yl g Lin cedsas jlg99 sl AUl deil>) Slaial le
2012 ple die ducloyl Jodall (o dlile JKtid ;581 615 IXlg gl O
|Jl§.u|9 l&o.Cg oJ-o .)|.)_)_J c.wls @.0.&9 L9-’J99 (PQ.AJI L9-'>9

Since 2012, FiftyFive has grown into a family of creatives united by a shared
vision. Year after year, we evolve in expertise, depth, and creativity.
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A TEAM FLUENT IN CREATIVITY, DRIVEN BY RESULTS
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Whether it’s a facelift or a brand new identity, our team at Fiftyfive is dedicated to design and execute the
brands that will help grow our clients business and help reach new heights.
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BRANDING SERVICES
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A strong brand relies on effective communication, and our strategies help build a clear and consistent brand
identity through written and visual content.
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CREATIVE CAMPAIGNS

We create unique, tailored creative campaigns that captivate your target audience and strengthen your
brand presence. From concept development to execution, our team crafts innovative ideas that align with
your business goals, ensuring maximum impact across digital and traditional platforms.
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Every story has its own way of being told. We create visual content that grabs attention, from concept to VIDEO PRODUCTION

production, including photography, motion graphics, and promotional ads that make your message clearer
and more powerful.
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Visuals that speak your content. We provide a rich image library filled with shots that reflect your identity and
enhance your presence. High-quality, diverse, and ready to support your creative projects.
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Got a story worth hearing? We help turn your ideas into engaging audio content. From planning to recording,
and from editing to publishing, we deliver a podcast that connects you with your audience in a style that truly
represents you.
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We leave a lasting impact on every project we take on
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We speak achievement, in numbers
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Campaigns
We created events and marketing campaigns for
local and global occasions.
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We delivered creative solutions that boosted brand We’ve worked on valuable brand projects for big companies,

impact and exceeded client expectations. official bodies, and government institutions.
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Brochure Development
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Gift Items Development
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Logo and Visual Identity Development
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AL FOZAN HOLDING
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Center of Digital Entrepreneurship



DS PWPSINEE iyl el dionl el gl

Infographic Design Development Brand Strategy Development
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Brand Guidelines
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National Center for Meteorology
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mohammed@siraj.org.sa
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a HOME ABOUTUS  SERVICES  CONTACT US
n

Home Is where
our story neging

For young families who are looking for a
home to buy or rent with a smooth way of
moving to a better home.

Riban App: @& & B
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2> Biban Home
- S where

our story — PLACE LI
begins. cons System | HOME.

EN. Version O1

Brand Guidelines Brand Guidelines

L 0go Margin lcons System

Colors System

Royal Green

0A230C

Original colors 3. Logo on one of logo colors
O (@) f E (\ Biban <= Biban
N : : (O n r
N\ R; :
Search Favorite Customer profile Password Home History T Blba n Blban
Clear space should be clear of other elements Here are several examples of how the logo is 2.100% Black
such as text ,image.. applied on different color backgrounds.
Here The preferred clear space is equal These are examples of the right use.
to " X" as illustrated.
Golden Touch Supporting Color Supporting Color
A o~ A CCA47D E3D6C2 FEF3ED
— — —
. O 20 O

Brand Guidelines Brand Guidelines

—oNt FMally Arabic Swissra - Enlsih Gotham magery Style
|

+/ mE

Don’t use any effect Don’t expand Stretch

~- Biban Biban Q?

Biban 2> Biban Thank you

Here are examples of the wrong uses for the
logo and should not be applied under any
circumstances.

Don’t expand squash No stroke should be applied

Our brand photography focuses on daylight and the
use of elegant interiors and modern architecture.
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Sonic branding development Naming the Program
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professional and occupational certifications in the labor market.
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?%9)3 Sgis * Al ng.oJl)ngJ . A space for reflections on ideas we often avoid either because they’re complex or unwelcome in our surroundings. Honest,

: , , judgment-free conversations in a world full of contradictions. Not right or wrong, just a deeper attempt to understand.
Promotional Content Sonic Branding Development




-

4y 6l R0

€S

Qaspii ol ebjudll ole cbyys Zg)l Jo
CawlS0gy | dub o0) 8)giS )l o
Pt

S
=

.

/] \




] ] ] | | | | ] ] ] ] | | |

MASAFA PODCAST



Olol=l gl.'ij|9).g_9.o.3 .
Episode Production and Filming

JUdg (GG ©
Marketing and Publishing

STUIP SGio
Promotional Content

Ol slaclg cusy
Research and Preparation of Episodes

digidl pghi »
Brand Identity Development

dggo digll poki «

Sonic Branding Development

Jas)l Gl
oS Ot O)ld OgS)lin daglo wluasig ulid Cavaitan 9li5 )lg= @elin
d9;0ll Jolsg Legll el fY Bu duasid] cdgmillg K83 § dly 5Ll

A cultural talk show where artists share stories that shaped their
perspective. Inspiring journeys, deep ideas, and meaningful conversations.




ﬂ*l‘. .".l\..
L] 1-"?"-}- abapate il

v -
LL]




=1

Soow aledl & b 4 @9) i - JUUI Gulll
Gjellae o

dgewdl du,ell dlall 5176 (6L

:alanll

213 @9) ke - 2oLl Chwg &)L 6741
3182 - 32413 alouJl

ogeud] du el dlall

:Jolgil
+966 56 3114114
hello@fiftyfive.sa

Riyadh:

Prince Center, Al Nakheel, Building (A),
2nd Floor — Office No. 4, Imam Saud Bin
AbdulazizRoad,

Riyadh 5176, Kingdom of Saudi Arabia.

Dammam:

6741 Yusuf Al Shafei Street — Office No.
213, Dammam 32413 - 3182,

Kingdom of Saudi Arabia.

Contact:

+966 56 311 4114
hello@fiftyfive.sa
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