Ander Lopez

GRAPHIC DESIGN PORTFOLIO



Ander Lope7

About me

Greetings, I'm Ander, a London-based Design, Art and Creative Director.
With a distinguished career spanning over a decade, I have cultivated

extensive expertise with luxury and high-end fashion brands.

My professional journey encompasses both in-house and agency
environments, providing me with a nuanced understanding of the
industry. Throughout my career, I have been instrumental in crafting
high-end marketing collaterals across various channels, including digital,

print, photography, and video.

What sets me apart is my diverse skill set, affording me a 360° approach
to projects. This allows me to conceptualise and execute initiatives with a
keen eye on the bigger picture, ensuring a seamless and consistent brand

presence across all channels.

I've had collaborated with a diverse range of brands, including but not
limited to: Chanel, Louis Vuitton, Stella McCartney, Victoria Beckham,
Ralph Lauren, Tom Ford Beauty, Dunhill, Roland Mouret, Allsaints, Steé

Lauder between others.

+44 (0) 7400732757
hi@ander.studio
ander.studio
@ander.lo


https://www.instagram.com/ander.lo/
https://www.instagram.com/ander.lo/
mailto:someone@yoursite.com

[.ouis Vutton x Yayoi Kusama

FOR LOUIS VUITTON AT CLOSER
2022

Insight

[ worked closely with the creative team of Closer to bring to live
the LV x Yayoi Kusama Harrods take over experience as part of

the global launch of the collaboration.

The job included from brainstorming on ideas for the experience
as well as design & artwork the different elements that we created

for the Harrods take over.
From the windows & wall allovers to stickers, space concepts,
photo booth, bespoke claw crane, tube takeover,... we filled

Harrods with the unique vision of Yayoi Kusama.

You can see more from this project soon at closer.ltd







Video Dsiplaving The Job

BROMPTON
ROAD SW3



https://lv-vod.fl.freecaster.net/vod/louisvuitton/sNLOet5qiT_1080p.mp4

Space Design & Artwork
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Louis 200 Website

FOR LOUIS VUITTON AT CLOSER
2023

Insight

Within the realm of digital design, we embarked on a captivating
journey with Louis Vuitton to conceptualize and construct the
Louis200 website, a digital hub curated to showcase the array of

trunks crafted in celebration of the brand’s 200th anniversary.

From the initial stages of ideation to the final execution, I played
a pivotal role in the creation of this immersive online platform.
Our collaborative efforts aimed to seamlessly unify the diverse
range of trunks within a singular digital space, ensuring a

seamless and engaging user experience for visitors.
Through meticulous attention to detail and a keen understanding
of Louis Vuitton’s brand ethos, we crafted a visually stunning

website.

You can see more from this project soon at closer.ltd

LOUIS




Homepage

DISCOVER ALL TRUNKS
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Trunk page

LOUIS VUITION

LOUIS YUITION

PETER MARINO

Trunk page design 1 out of 6
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31 Le Rouge Livent

FOR CHANEL AT CLOSER
2023

Insight

[ participated in conceptualizing and designing various spaces for
the Chanel Le Rouge 31 event held in Paris last September. From
ideating space concepts to executing a cohesive design elements,

we turned our ideas into a beautiful and engaging event.
Created in colaboration with OBO.

You can see more from this project soon at closer.ltd




Event entrance with millored walls




A shade wall created using the new lipstic tones of 31 Le Rouge

ROUGE RONAN ROUSE FLOU ROUSE PREVICR ROUGE IWAGRARE RBOUOE PRIVE ROUGE FETICHE ROUGE TARLEUS ROUGE BYZANTIN




Sylvie’s secret room wall
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AllSaints

WEB DESIGN
2022

Insight

As the senior graphic designer at Allsaints, I bring
creativity and expertise to curate visually captivating
editorial websites, seamlessly blending design and

functionality to elevate the brand’s online presence.




Layer Up Editorial

ALLSAINTS NEWIN  WOMEN  MEN  LEATMER  EDITS %% STORES




All Together Editorial
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Festival Season Homepage Design

ALLSAINTS WOMEN MEN GIFTS LEATHER STORES Qa AR Q0O

SHOP NEW SEASON T-SHIRTS

LEATHERS TROUSERS

ACCESSORIES FOOTWEAR

ALLSAINTS

New Season
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Dunhill

S$S19 FASHION SHOW
2018

Insight

‘Work done for the Spring Summer 2019 Runway Show, from

Men’s Fashion Week in Paris.




Show Invite

SPRING SUMMER 2019

SUNDAY 24 JUNE, 6PM

LYCEE JACQUES-DECOUR

12 AVENUE TRUDAINE, PARIS 9

Details added by hand by a calligrapher



SPRING SUMMER 2019

PARIS SHOWROOM

25 - 29 JUNE

PAVILLION ‘ETOILE, RARIS 6

SHOWROOM@DUNHILL.COM
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Show L.ookbook




Landing Page
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Digital Experience
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Soclal Media

Pre-Show Teaser Activation Post-Show Social Media Posts/Storys
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Ralph Lauren

CRM DESIGN SYSTEM - EMEA
2020

Insight

In 2020 we created a new CRM design system to follow the website

redesign made early that year.

Up to 100 modules between hero’s layered content, products,
text and CTA options, allowing flexible and non-repetitive layout

options for the email design for desktop and mobile.
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Jaragraph Style

Ralph Lauren Corporation
Ralph Lauren Corporation is A Global Leader
Ralph Lauren Corporation is A Global Leader in The Design, Marketing

Ralph Lauren Corporationis A Global Leader in The Design, Marketing and Distribution

Ralph Lauren Corporation is A Global Leader in The Design, Marketing and Distribution

Ralph Lauren Corporation is A Global Leader in The Design, Marketing and Distribution of premium goods and accessories

Ralph Lauren Corporation is A Global Leader in The Design, Marketing and Distribution of premium goods

RALPH LAUREN CORPORATION IS A GLOBAL LEADER IN THE DESIGN, MARKETING AND DISTRIBUTION OF PREMIUM



UI Elements
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IFoundation

Grid Spacing*

Regular spacing is used to ensure page designs look balanced and consistent, with just
Desktop 640px Mobile 375px the right amount of white space. Spacing is permitted in increments of 4px up to 24px. For

many components, spacing is already built into the symbol.

GIVE A NOD 1O

Autum Awaikening

Heritage Chic
30px

Prep-inspired references play perfoctty

into the season’s acsthetic.

As the seasons begin to change, our Autumnal pieces are giving a glimpse of
SHOP NOW things to come. From classic layers to faithful denim and the softest knitwear.
30px
SHOP NOW

GIVE A NOD TO

i 24px
i '. . .
(A& Heritage Chic
e | 4
L* & 30px
- Prep-inspired references play perfectly
into the season’s aesthetic.
Polo Ralph Lauren Polo Ralph Lauren Polo Ralph Lauren
Polo Plaid Denim Jacket Herringbone Wool Waistcoat  Slim Fit Chambray Shirt 40 pX
ESRE Denim L
€nim L.avers
30px

SHOP NOW

*For desktop



Modular Design

avOT N * a0 ARTRPA PR
Lavered Content Image Grids
Layered banners elevate products and stories and frame them with textural imagery or colour. Image grids can elevate products that appear on home pages, brand collections, and other

areas where campaign storytelling is used to highlight specific collections and looks.

Version 01
1Image
ll..:.;.;.||.m.-4
Version 04
2 Images
Version 06
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Version 08
4 Images

The Southwest

The Southwest

*For desktop



Desktop + Mobile

AUTUM AWAIKENING

A3 the 50050n5 begin 10 change, our AUMNal peces are giving a ghmpse of things
10 come. From classic kayers 1o faithul denim and the softest knitwear.

GIVE ANOD TO HERITAGE CHIC

Prop-insprred references play perfectly into the season's aesthetic.

Polo Plad Donim Jacket Horringbone Wool Wakstcoat St Fit Chambrary Shin

Before & After
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Autum Awaikening

As the seasons begin to change, our Autumnal pieces are giving a ghmpse of things

10 come. From classic layors to faithful denim and the softest knitwear
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Dunhill

STATIONERY REDESIGN
2017 - 2018

Insight

As part of the new rebranding lead by the creative director
Mark Weston, we designed a brand new stationary, packaging

and order forms for office & retail.

This includes over 120 elements, combining the stores, bars &
restaurants, barbers and bespoke services for all our boutiques

worldwide.

CREATIVE DIRECTOR Mark Weston
HEAD OF CREATIVE STUDIO Peter Ainsworth




Office Stationery




Retail Stationery
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Ralph Lauren
STOCK APP

2019

Insight

Stock is a small app created as an internal tool for sale associates
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daragraph Styles

Ralp Lauren stock app

Ralp Lauren stock app is an internal

Ralp Lauren stock app

Ralp Lauren stock app is an internal

RALP LAUREN STOCK APP IS AN INTERNAL TOOL

RALP LAUREN STOCK APP IS AN INTERNAL TOOL

Ralp Lauren stock app is an internal tool created for sale associates

Ralp Lauren stock app is an internal tool created for sale associates
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Scarch Fngine

= = < Result for “Women Polo Tee" 88 < Result for “Women Polo Tee" H

JERSEY LOGO GRAPHIC TEE
SN483863
£8S

COTTON V-NECK TEE
SN508520
£49

|
|58

POLO STRIPPED GRAPHIC TEE
MN489213
£Nns

Women Po|

POLO JERSEY GRAPHIC TEE JERSEY LOGO POLO COTTON
2’;:96‘”8 GRAPHIC TEE V-NECK TEE
SN483863 | £85 SN508520 | £49

STRIPED JERSEY CREWNECK TEE
SN984772
£85

BIG FIT BEADED POLO TEE w D
SN094863 \
£ns Polo

QIWIEJR|TYJULI JO|P

FLAG HERSEY GRAPHIC TEE
MN327213
£59

-
—/
——
=
e

AISIDIFIGIH]J]K|L

POLO BEAR COTTON TEE POLO STRIPPED POLO JERSEY
A SNO96418

4 ZIXICIVIBINIM = pa GRAPHIC TEE GRAPHIC TEE

SN489213 | NS SNO96418 | €85

Q Search

123 space return > POLO LOGO TEE
Q Q Search Q Search

SN508541



Product Page & Delivery Request

Jersey Logo Graphic Tee
Jersey Logo Graphic Tee E-I 35

(; EAN 9783598215001 MN $001479186 JERSEY LOGO GRAPHIC TEE
Y MN 50014791886

£134 | White | Small

S v FROM TO
3330 - Polo Ralph 21 Iph Lauren
Lauren Regents Stre Elagship 1 New Bon

S5.3km away
WHITE v

5
STORES ONLINE =
0021 - 1 NEW BOND STREET - ?
N .
* Available units (0) o.
e
.
3330 - REGENTS STREET - 5.]km _ =
@ °
Available units (5) 4
.
.
.
3330 - REGENTS STREET - 5.1km 355 .
@ .
Available units (5) .
POLO RALPH LAUREN -
.

Jersey Logo Graphic Tee 3330 - REGENTS STREET - 5.1km

£135 Available units (2) ..'

3330 - REGENTS STREET - 5.]km ¥
EAN 9783598215001  MN 5001479186 ®
® Available units (1) REQUEST ITEM

S Q Search Q Search




Product Description, Colour Options & Settings

DESCRIPTION & DETAILS

This soft jersey T-shirt celebrates Ralph
Lauren’s SOth anniversary with a vintage-
inspired graphic, which features Mr Lauren
and an American flag

* Straight fit. Intended to hit at the hip.

* Size M has a 62.2 cm body length

* Crewneck.

* Short sleeves. "Polo 50 Years” printed at the
left arm

* Distressed "Polo 67, "New York City”,
“Ralph Lauren®, Mr Lauren, and an American
flag graphic printed at the centre front.

+ 100% Cotton.

+ Machine washable.

* Imported.

CANTERBURY HEATHER

@ CLASSIC ROYAL HEATHER

JAMAICA HEATHER

@ NEWPORT NAVY

DISTANCE UNIT

NEARBY STORE DISTANCE

STORES * ONLINE

0021 -1 NEW BOND STREET

® Available units (0)

3330 - REGENTS STREET - 5.1km

Available units (5)

3330 - REGENTS STREET - 5.lkm

Available units (5)

3330 - REGENTS STREET - 5.1km

» Available units (2)

3330 - REGENTS STREET - 51km

& Available units (1)




Dunhill

SS18 - AW18 AD GUIDELINES
2017 - 2018

Insight

Design & Artwork of the advertising guidelines for the
SS18, 2018 eyewear and AW18 campaigns for Print, Digital
and OOH.

I have also approved proofs for magazine advertising and

created additional guidelines for APAC and NA markets.

CREATIVE DIRECTOR Mark Weston
ART DIRECTION Alex O'Brian
HEAD OF CREATIVE STUDIO Peter Ainstworth
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DOUBLE PAGE SPREAD 460x300mm
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970x250px
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Ralph Lauren

WEB DESIGN
2018- 2020

Insight

Part of my work at Ralph was to keep the EMEA website
updated with the latest campaign and important events

happening in europe.
I designed editorial pages, campaignlanding pages, the
digital outlet over Covid-19 as well as updated some

features as Find my Store.

On 2020 I took parton the site replatform and redesign.




Lditorial Design
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PDP Design

RALEU LALREN = - - . ax o=

RALPIT LAUREN Wen  women  k1os (OME WORLD OF AL SALE st Q&

Pleated Floral-Prist Dress

Polo Ralph Lauren

Pleated Floral-Print Dress

NEW ARAIVAL

Royal/Navy Floral Mti

You May Also Like

You May Abso Like

DESCRIPTION

A

Complete The Look You M Ako Like




Additional Web Design

RALPH LAUREN

Find A Store

CLERKENWELL

PEN UNTIL T00PM JINGTON

F )
Lipe o WHITECHAPEL
/£ CITY OF

COVENT GARDEN ® LONDON

London

RALPH LAUREN

BELGRAVIA wesTMINSTER

LAMBETH

PIMLICO

LAMBETH

Stores Close to You
RALPH'S COFFEE AND BAR



Additional Web Design
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Kabo.

SUNGLASS COMPANY
CREATIVE & ART DIRECTION - 2016-2017

Insight

A young sunglass company created by two surfing brothers
inspired by surfing lifestyle based in San Sebastian (Basque

Country).

“Kabo” is a Basque adaptation of the Spanish world “cabo” that

means “sailing rope” and “geographic cape”.

[ play an essential role in the marketing, creative, communications
and digital departments of this young enterprise as Creative and
Art Director, creating a strong brand image and content to grow

as a new brand for a younger surflifestyle audience.




Branding
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Web Design
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Product Development




Ralph Lauren

THE PULSE MAGAZINE
2019

Insight

The Pulse is a bimonthly magazine created for EMEA
employees to get to know the different events held in Europe,
connect with different co-workers, and discover various

activities organized by the company.

After the success of the first issue, the internal
communications team decided to step up the game and
involve a designer to help them set a design direction.

For this second issue, [ was in charge of redesigning the
whole structure of the magazine, creating the baseline grid,
paragraph styles, and getting everything ready to print, all in

just 3 days.







Baseline Grid

HEADLINE 1 SUBHEAD
Didot Std Roman & Italic 32/36 Didot Std Roman & Italic 16/24

MODULAR GRID
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