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G R A P H I C  D E S I G N  P O R T F O L I O



Greetings, I’m Ander, a London-based Design, Art and Creative Director. 

With a distinguished career spanning over a decade, I have cultivated 

extensive expertise with luxury and high-end fashion brands.

My professional journey encompasses both in-house and agency 

environments, providing me with a nuanced understanding of the 

industry. Throughout my career, I have been instrumental in crafting 

high-end marketing collaterals across various channels, including digital, 

print, photography, and video.

What sets me apart is my diverse skill set, affording me a 360º approach 

to projects. This allows me to conceptualise and execute initiatives with a 

keen eye on the bigger picture, ensuring a seamless and consistent brand 

presence across all channels.

I’ve had collaborated with a diverse range of brands, including but not 

limited to: Chanel, Louis Vuitton, Stella McCartney, Victoria Beckham, 

Ralph Lauren, Tom Ford Beauty, Dunhill, Roland Mouret, Allsaints, Steé 

Lauder between others.

+44 (0) 7400732757
hi@ander.studio
ander.studio
@ander.lo

Ab out me

Ander Lopez

https://www.instagram.com/ander.lo/
https://www.instagram.com/ander.lo/
mailto:someone@yoursite.com


FO R LO U I S V U I T TO N AT C LO S E R
20 2 2

Ins ight

Louis Vutton x Yayoi Kusama

I worked closely with the creative team of Closer to bring to live 

the LV x Yayoi Kusama Harrods take over experience as part of 

the global launch of the collaboration.

The job included from brainstorming on ideas for the experience 

as well as design & artwork the different elements that we created  

for the Harrods take over.

From the windows & wall allovers to stickers, space concepts, 

photo booth, bespoke claw crane, tube takeover,... we filled 

Harrods with the unique vision of Yayoi Kusama.

You can see more from this project soon at closer.ltd





Video Dsiplaying The Job

https://lv-vod.fl.freecaster.net/vod/louisvuitton/sNLOet5qiT_1080p.mp4


Space Design & Artwork



FO R LO U I S V U I T TO N AT C LO S E R
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Ins ight

Louis 200 Website

Within the realm of digital design, we embarked on a captivating 

journey with Louis Vuitton to conceptualize and construct the 

Louis200 website, a digital hub curated to showcase the array of 

trunks crafted in celebration of the brand’s 200th anniversary. 

From the initial stages of ideation to the final execution, I played 

a pivotal role in the creation of this immersive online platform. 

Our collaborative efforts aimed to seamlessly unify the diverse 

range of trunks within a singular digital space, ensuring a 

seamless and engaging user experience for visitors. 

Through meticulous attention to detail and a keen understanding 

of Louis Vuitton’s brand ethos, we crafted a visually stunning 

website.

You can see more from this project soon at closer.ltd



Homepage



Menu About

TrunksSearch



Trunk page

Trunk page design 1 out of 6



FO R C H A N E L AT C LO S E R
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Ins ight

31 Le Rouge Event

I participated in conceptualizing and designing various spaces for 

the Chanel Le Rouge 31 event held in Paris last September. From 

ideating space concepts to executing a cohesive design elements, 

we turned our ideas into a beautiful and engaging event.

Created in colaboration with OBO.

You can see more from this project soon at closer.ltd



Event entrance with millored walls



A shade wall created using the new lipstic tones of 31 Le Rouge



Sylvie’s secret room wall 



W EB D E S I G N
2022

Ins ight

AllSaints

As the senior graphic designer at Allsaints, I bring 

creativity and expertise to curate visually captivating 

editorial websites, seamlessly blending design and 

functionality to elevate the brand’s online presence.



Layer Up Editorial



All Together Editorial



Festival Season Homepage Design



S S 1 9 FAS H I O N S H OW
20 18

Ins ight

Dunhill

Work done for the Spring Summer 2019 Runway Show, from 

Men’s Fashion Week in Paris.



Show Invite

D eta i l s  adde d by hand by a ca l l igrapher



Evite & Save The Date



Show Lookbook



Digital Experience

Landing Page Show Page E xp er ience Page Look Page Look PD P



Social Media

Pre-Show Teaser Activation Post-Show Social Media Posts/Storys



C R M D E S I G N SYSTEM –  EM E A
2020

Ins ight

Ralph Lauren

In 2020 we created a new CRM design system to follow the website 

redesign made early that year.

Up to 100 modules between hero’s layered content, products, 

text and CTA options, allowing flexible and non-repetitive layout 

options for the email design for desktop and mobile.



Styles

Typ eface 0 1

Typ eface 02

Pr imar y C olours

Se condar y C olours

Paragraph Styles*Fonts

*For desktop



UI Elements

Call To Actions Icons

Mult i

Pr imar y

Se condar y 

Ter t iar y



Foundation

D esk top 6 40 px

*For desktop

Mobi le 37 5px

Regular spacing is used to ensure page designs look balanced and consistent, with just 

the right amount of white space. Spacing is permitted in increments of 4px up to 24px. For 

many components, spacing is already built into the symbol. 

3 0 px

3 0 px

3 0 px

24px

3 0 px

40 px

Grid Spacing*



Modular Design

Layered Content* Image Grids*

Vers ion 0 4

Vers ion 0 6

Vers ion 0 1

4 Image s

1 Image

2 Image s

3 Image s

Vers ion 0 8

Layered banners elevate products and stories and frame them with textural imagery or colour. Image grids can elevate products that appear on home pages, brand collections, and other 

areas where campaign storytelling is used to highlight specific collections and looks.

*For desktop



Before & After

D esk top + Mobi le D esk top Mobi le



CRE ATIVE D IRECTOR  Mark Weston

HE AD O F CRE ATIVE STU D IO  Peter A inswor th

STATI O N ERY R ED E S I G N 
20 17 -  20 18

Ins ight

Dunhill

As part of the new rebranding lead by the creative director 

Mark Weston, we designed a brand new stationary, packaging 

and order forms for office & retail.

This includes over 120 elements, combining the stores, bars & 

restaurants, barbers and bespoke services for all our boutiques 

worldwide.



Office Stationery



Retail Stationery



Packaging



STO C K APP
20 19

Ins ight

Ralph Lauren

Stock is a small app created as an internal tool for sale associates 

to be able to see the stock from other shops and request it to their 

own store.



Styles

Pr imar y C olours

Traf f ic  L ight

Greysca le

Paragraph StylesFonts

Typ eface 02

Gotham
A B C D E F G H I J K L M N

O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n

o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0

Typ eface 0 1



Login & First Jurney



Search Engine



Product Page & Delivery Request



Product Description, Colour Options & Settings



CRE ATIVE D IRECTOR  Mark Weston

ART D IRECTION   A lex O’ Br ian

HE AD O F CRE ATIVE STU D IO  Peter A inst wor th

S S 18 -  AW 18 AD G U I D ELI N E S
20 17 -  20 18

Ins ight

Dunhill

Design & Artwork of the advertising guidelines for the 

SS18, 2018 eyewear and AW18 campaigns for Print, Digital 

and OOH. 

I have also approved proofs for magazine advertising and 

created additional guidelines for APAC and NA markets.



Print Guidelines



Digital Guidelines



Double Page



Out Of Home



W EB D E S I G N
20 18 -  20 20

Ins ight

Ralph Lauren

Part of my work at Ralph was to keep the EMEA website 

updated with the latest campaign and important events 

happening in europe.

I designed editorial pages, campaignlanding pages, the 

digital outlet over Covid-19 as well as updated some 

features as Find my Store.

On 2020 I took parton the site replatform and redesign.



Editorial Design



Polo Ralph Lauren

NEW ARRIVAL
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 10 4

 18

 12 6  14 8

Royal/Navy Floral Multi

Your True Fit SizeSize Chart

£499

Pleated Floral-Print Dress

ADD TO BAG

DESCRIPTION DETAILS DELIVERY & RETURNS

An American style standard since 1972, the Polo shirt has been 

imitated but never matched. Over the decades, Ralph Lauren has 

re-imagined his signature style in a wide array of colours and fits, yet 

all retain the quality and attention to detail of the iconic original. 

This trim version is made from our highly breathable cotton mesh, 

which offers a textured look and a soft feel.

MEN WOMEN KIDS HOME WORLD OF RL SALE SEARCH

EN($)FREE SHIPPING ON ORDERS OVER $150. LEARN MORE.

Polo Ralph Lauren Polo Ralph Lauren Polo Ralph Lauren Polo Ralph Lauren

Floral Crepe Wrap Dress Floral Crepe Wrap Dress Floral Crepe Wrap Dress Floral Crepe Wrap Dress

£249.00 £249.00 £249.00 £249.00

Ralph Lauren Collection Equestrian Collection Polo Ralph Lauren

Celestial Crystal Necklace Sterling Silver Bracelet Bryn Canvas Trainer

£535.00 £610.00 £129.00

You May Also Like

Complete The Look

Sign up to receive email updates on special 
promotions, new products, collections, campaigns, and 

more.

E-mail address SUBMIT

You can unsubscribe at any time. Need Help?

COMPANY CUSTOMER ASSISTANCEACCOUNT SOCIAL © COPYRIGHT 2019 RALPH LAUREN. ALL RIGHTS RESERVED.

About Us

Find A Store

Restaurants

Flagships

Privacy

Terms Of Use

Terms Of Sale

Careers

Cookies

The RL50 Handbag

RL Hotline

My Account

Check Order

Help

Shipping

Free Online Returns

Operating Guidelines

Gift Cards

Instagram

Facebook

YouTube

Twitter

Pinterest

Polo Ralph Lauren

NEW ARRIVAL

 2

16 

 10 4

 18

 12 6  14 8

Royal/Navy Floral Multi

Your True Fit SizeSize Chart

£499

Pleated Floral-Print Dress

ADD TO BAG

DESCRIPTION DETAILS DELIVERY & RETURNS

An American style standard since 1972, the Polo shirt has been 

imitated but never matched. Over the decades, Ralph Lauren has 

re-imagined his signature style in a wide array of colours and fits, yet 

all retain the quality and attention to detail of the iconic original. 

This trim version is made from our highly breathable cotton mesh, 

which offers a textured look and a soft feel.

MEN WOMEN KIDS HOME WORLD OF RL SALE SEARCH

EN($)FREE SHIPPING ON ORDERS OVER $150. LEARN MORE.

PDP Design



Additional Web Design



Additional Web Design



S U N G L AS S C O M PA N Y
C R E ATIV E & ART D I R ECTI O N ·  20 16 -20 17

Ins ight

Kabo.

A young sunglass company created by two surfing brothers 

inspired by surfing lifestyle based in San Sebastian (Basque 

Country).

“Kabo” is a Basque adaptation of the Spanish world “cabo” that 

means “sailing rope” and “geographic cape”.

I play an essential role in the marketing, creative, communications 

and digital departments of this young enterprise as Creative and 

Art Director, creating a strong brand image and content to grow 

as a new brand for a younger surf-lifestyle audience.



Branding

Ident i f ie r

Typ efac e 02

Logo Re des ign

AVENIR
A B C D E F G H I J K M N

O P Q R S T U V W X Y Z

a b c d e f g h i j k m n

o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0

Typ efac e 0 1

Pr imar y C olours



Web Design

K A B O  C O M PA N Y



Packaging



Product Development



TH E PU L S E MAGA ZI N E
2019

Ins ight

Ralph Lauren

The Pulse is a bimonthly magazine created for EMEA 

employees to get to know the different events held in Europe, 

connect with different co-workers, and discover various 

activities organized by the company.

After the success of the first issue, the internal 

communications team decided to step up the game and 

involve a designer to help them set a design direction. 

For this second issue, I was in charge of redesigning the 

whole structure of the magazine, creating the baseline grid, 

paragraph styles, and getting everything ready to print, all in 

just 3 days.





MODULAR GRID

HEADLINE 1
Didot Std Roman & Italic 32/36

SUBHEAD
Didot Std Roman & Italic 16/24

CAPTION
Didot Std 7.5/12

PRIMARY COPY
Didot Std Roman 9/12

Responsive modular grid that can be used in 
6 columns and 10 rows and also 12 columns 
and 20 rows.

This way we give more flexibility to the grid, 
being able to adjust things on-grid for all the 
elements that cannot fit on a 6 column grid.

6/10 GRID 12/20 GRID

Baseline Grid 



The Magazine



The Magazine



The Magazine
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