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Pump up your Promotions:



What do you do when...
...your library has great Resources, Spaces, 
and Events but you have no budget for 
marketing?





Promoting Resources
PowToon
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Collaboration 
makes it
happen. 
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Pumped up promotion!



Promoting Resources
ComicLife 









Add text and 
images!









Promoting Resources
Piktochart 



















Since files save as 
jpg’s, you can 
easily post them on 
the web as well!







Promoting Spaces
Inkscape and Gimp







Tutorial rocket MY rocket!











Promoting Events
Pixlr



When there’s a lot 
going on, you may 
want to show 
multiple pictures at 
once.





















Promoting Events
Just ask! Free prizes!

(no technology necessary!)



Now, how to 
entice students to 
attend our event?



Just ask!
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Megaphone Created by Juan Pablo Bravo from the Noun Project.



Assessment
Just how “pumped up” were your 

promotions?
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http://cdni.wired.co.uk/620x413/k_n/Like_1.jpg
http://mundodosafiliados.com/wp-content/uploads/2013/05/twitter-tools-increase-followers.png
http://www.jisc.ac.uk/blog/staff-development
https://getreferralmd.com/2011/09/referral-management-tracking-software/

What does 
“value” mean?
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Have fun pumping 
up your promotions!

Thank you for 
joining us today! 


