a product but a change in the attitude altogether. the advertisements have to be amply clear
and the message should prompt the people o take a step forward. If the shift in the mindsets
of people does not happen. then the ad is not conveying the message properly. For this
reason. the PSA’s are often dramatic and expressive.

Advertising is the best way to communicate to the customers. Advertising helps informs
the customers about the brands available in the market and the varicty of products useful to
them. Advertising is for evervbody including kids, young and old. it is done using various
media types, with different techniques and methods most suited.

Let us take a ook on the main objectives and importance of advertising.

Four main Objectives of advertising are:

Trial
Continuity
Brand switch
Switching back

Let’s take @ look on these various types of objectives.

Trial: the companies which are in their introduction stage generally werk for this objective.

The triai objective is the one which involves convincing the customers to buy the new
product introduced in the market. Here, the advertisers use flashy and attractive ads to
make customers take a look on the products and purchase for trials.

Continuity: this objective is concerned about keeping the existing customers to stick on to
the product. The advertisers here generally keep on bringing something new in the product
and the advertisement so that the existing customers keep buying their products.

Brand switch: this objective is basically for those companies who want to attract the
customers of the competitors. Here, the advertisers try to convince the customers to
switch from the existing brand they are using to their product.

Switching back: this objective is for the companies who want their previous custorers
back, who have switched to their competitors. The advertisers use different ways to attiact
the customers back like discount sale, new advertise, some reworking done on packaging,
etc.

Basically, advertising is a very artistic way of communicating with the customers. The main
characteristics one should have to get on their objectives arc great communication skills and
very good convineing power.

importance of Adver

Advertising plays a very important role in today’s age of competition. Advertising is one
thing which has become a necessity for everybody in today’s day to day life, be it the
producer, the traders, or the customer. Advertising is an important part. Lets have a look on




The OAAA has divided the Outdoor Advertising into four major categorics: Billboards -
These usually account for almost half of the revenue of outdoor advertising. Then there is
transit system and mobile advertising which also takes up a major pie of outdoor
advertising. Advertising on public furniture is also used comprehensively these days
globally. Last but not the least is alternative advertising. Such advertising can be in the
form of Corporate blogging which is an important form of advertising these days.

To conclude. one can say that outdoor advertising, if used wiscly is very powerful and cost-
effective way of advertising.

As evident from the word “covert”. this type of advertising aims to integrate the
advertising with the non-promotional mediums. This practice is most-commonly found
in films. For example. billboards of the products may be shown in the film for a prolonged
period of time. Or a character in the film may mention the name of the brand again and
again. At other times the director may present the product as an integral part of the film. For
example, the cars featured in several action flicks. Remember the Cadillac in Matrix
Reloaded and BMWs in James Bond movics.

[tis a fact that these tactics seem to be high profile and also seem to require a lot of bucks.
Only established brand names have used such form of advertising. Not everyone has the
financial prowess 10 use this form of advertising. However, there are ways through which
you can also promote your product or service. Maybe contributing an article in local daily
will work well for you. You can mention your brand quite subtly there. On the Internet too,
covert advertising is a hot trend. You can blog about the product or ask a well-known
blogger to write about your product or service. However. this should bc done
inconspicuously.

As opposed to covert advertising, public service advertising aims at spreading awareness
about issues that are relevant to public interest. Such ads may quote a political viewpoint,
a philosophy. or a religious concept. Such humanitarian ads are usually broadcasted on the
radio or television, though they can also appear in newspapers and magazines. A PSA or
Public Service Announcement is aimed to alter public attitudes on issucs ranging from
health. safety. and conservation.

Most of the PSA ads use celebritics in order to gain attention. Others focus their ads on
the risks that can come to men, women, and children. In recent years. it has become quite
common in US to broadcast the public service ads just after or in between the programs that
relate to public service in any way. They provide information such as the toll free help lines,
websites and addresses. In general, the public service ads are about rape. HIV. cancer, child
abuse. domestic violence. and civil rights.

While public service advertising is not as popular as paid advertising, it should be given due
importance. All across the world, such type of advertising is now widcly uscd. In fact, in US,
public service advertising was once a requirement if the radio and television stations were to
get their licenses from Federal Communications Commission (I'FCC).

Public Service Advertising should carry a short and to the point message. The
advertisement should be made keeping the target audience in mind. As it is not about buying




presented to the viewer in such a format so that the viewers make up their mind to buy
the product or service.

The message to be delivered can be an ad to buy a product, take a trip. vote fora
politician, or give to a charity. According to Outdoor Advertising Association of
America (OAAA). millions of dollars are being spent on outdoor advertising each year
and the figures are expected t0 grow. This is due to the fact that outdoor traffic keeps on
growing every year and hence the target audience for outdoor advertising 1s cver
increasing.

The print and newspaper advertising takes up a huge part of advertising but outdoor
advertising is unique in its own way. Itis an extremely cost-cffective method of advertising.
All you need to do is to design a billboard and get it printed as compared t0 the television
advertising where an entire 30 second commercial has to be designed. If the outdoor ads are
strategically placed. it can guarantec substantial exposurc for very little cost. That is why
outdoor advertising is very cost-effective. |

Different industries make use of outdoor advertising in their own different way. For example.
eating joints and eateries on the highway make use of highway billboards to draw the
customer to have a bite and rest a little at their jont. Mac Donalds and Subway are the
excellent examples. The automobile and tourism industries make use of the billboards to
advertise their products and tourism plans. These are way too successful because of the fact

that people on the highway are on the lookout for such information.

Apart from the billboards. there are several other forms in which outdoor advertising can take
place. For example, beverage companies make use of sporting events and arenas to showcase
their products. For example, Coca Cola was one of the FIFA World Cup sponscrs. Other
places where you can sce outdoor advertising are:

» taxicabs

«  buses

«  railways

«  subways and walls on which murals are painted

All these forms of outdoor advertising are very popular and extremely cost effective.




A radio ad must be aired several times before it actually sinks in the minds of the consumers.
Thus the frequency of the ad is important. The type of your target audience is also important.
Therefore, one must do a research on which type of audience listens to which channels if they
want the ads to be successful. The voice talent in the commercial should be taken keeping in
mind the type of audience and the type of commercial.

The television advertising is usually considered the advertising for the corporate giant.
though even the small businesses can benefit from it. A strong audio and video combination
is a must for the success of the commercial. But it is also important that the audio and video
should function well without each other. For example, if a person is not viewing the TV but
just listening to it, s/he should get the idea and vice versa.

It is extremely important that whatever has been advertised in the commercial is true. For this
reason. organizations such as Federal Trade Commission (IF1'C) arc there 1o monitor the
commercials on television and radio. This ensures that the advertisers are not making any
false claims to lure consumers to buy their products.

Most of the radio and television advertisements are paid though there are some public service
ads which can be aired for free. The advertisers usually have to pay for the spot which lasts
for 30 seconds. In rare cases, this spot can increase to 60 seconds too.

These days radio and tclevision ads are prepared by advertising agencies for their clients.
They understand the need of the client and make the commercial keeping in mind the current
state of affairs. Broadcast advertising has become a very essential part of marketing in recent
times. Companies allocate specific budget for radio and television ads and make an estimate
of how much revenue they can earn through broadcast advertising. For example. marketing
consultants are hired to determine the return on investment (ROI) for spending on radio and
television ads. Sometimes the marketing consultants of these businesses run sample ads to
judge its popularity among the viewers.

Internet or online advertising uses the Internet or the World Wide Web for the purpose of

attracting consumers to buy their product and services. Examples of such advertising include ’
ads on search engine result pages, rich media ads, banner ads. social network advertising, and !
email marketing and so on. Online advertising has its benefits. one of them being immediate
publishing of the commercial and the availability of the commercial to a global audience. But
along with the benefits come the disadvantages too. These days. advertisers put distracting
flashing banners or send across email spam messages to the pcople on a mass scale. This can
annoy the consumers and even the real ads might get ignored in the process. Therefore, ethics
in advertising is very important for it to be successful.

Whatever the mode of advertising, broadcast advertising is an inhcrent pait of any advertising
campaign these days.

Outdoor advertising communicates the message to the general public through highway
billboards, transit posters and so on. Outdoor advertising is a very important form of
advertising as the ads are huge and are visible to one and all. The important part of
the advertising is that the message to be delivered should be crisp and to the point.
Though images can be used, but they cannot be used in excess. Everything should be




while designing the ad.

The sales team of the publication makes sure that it gets ads regularly. In fact. these ads are a
major source of income for the publication and hence it is expected that there should be a
constant flow of the ads. The sales team does just that.

Mailers are another type of print ads. These can range from well-designed postcards to simple
paper leaflets. These are usually delivered by the postal workers in people’s mailboxes. The
problem with these mailers is that they get least attention and arc usually considered as junk
and thrown away even without reading. To reduce this occurrence. companies sometimes
make use of fliers. These are paper ads which are handed over to individuals in person. The
logic is that if the ad is given to people personally. they will pay more attention to it. which is
actually true to some cxtent.

Though print advertising is still very popular. it does take a hit from time to time. For
example, during the recession phase, when people’s budgets were tight, they did not resort to
print ads. In addition. with the advent of Internet, the print ads in the publications have gone
down because Internet has a wider reach online. To overcome this scenario, new strategies
have to be developed by advertisers and the print media. Globally. advertisers keep on
developing strategies which benefit the business of print publications. Thercfore, it can be
said that print advertising is here to stay.

Generally speaking, broadcast advertising is radio, television, and Internet
advertising. The commercials aired on radio and televisions are an cssential part of
broadcast advertising.

The broadcast media like radio and television reaches a wider audience as opposed to the
print media. The radio and television commercials fall under the category of mass
marketing as the national as well as global audience can be reached through it.

The role of broadcast advertising is to persuade consumers about the benefits of the
product. It is considered as a very effective medium of advertising. The cost of
advertising on this channel depends on the time of the commercial and the specific time
at which it is aired. IFor example, the cost of an ad in the premium slot will be greater
than in any other slot. : '
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5. message is subtly included in a movic or TV serial. There is no actual ad. Just the
mention of the product in the movic. For example. Tom Cruise used the Nokia phone
in the movie Minority Report.

6. Public Service Advertising - As evident from the title itself. such advertising is for

the public causes. There arc a host of important matters such as AIDS. political

integrity, energy conservation. illiteracy, poverty and so on all of which need more
awareness as {ar as general public is concerned. This type of advertising has gained
much importance in recent times and is an cffective ool to convey the message.

Print advertising is a widely used form of advertising. These advertisements appear in
newspapers or magazines and arce sometimes included as brochures or fliers. Anything
written in the print media to grab the attention of the specific target audicnce comes under
the purview of print advertising.

People who read newspapers or other publications have a tendency to browse the print ads
that they come across. The decision to buy the product might not be instantancous. but it
does settie down in their subconscious mind. Next time they sec the product in the market,
they are tempted to buy it.

Print advertisements arc only effective when people see them. When people browse
through newspapcrs and publications. these advertisements should grab the attention of the
potential customer. Therefore, these advertisements should be created in such a manner that
they can hold the attention of the customer to somc cxtent. Usually a tcam of individuals is
required in order to design the advertisements.

The newspaper or magazine ad should be such that it should compel people to spend
money on the products. This is just what the advertising team docs. To create such an ad,
the team members work on a concept and develop the wordings and images of the ad. These
wordings and images are then brought together to form the final ad. Then there are people
who deal with the placement of the ad. They have to make suré that if the client has paid for
premium place, they get the desired exposure. For example, an ad on the first page will get
instant attention of the reader than the ad on the subscquent pages. [.ikewisc. an ad which

", “dccupies greaterspace is likely to getmorc-attention—AH-these factors-have to bedlooked into
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Advertising is the promotion of a company’s produéts and services thaigh Eifferent

mediums to increase the sales of the product and services. It works by .na}\mo the customer
aware of the product and by focusing on customer’s need to buy the product. Globally.
advertising has become an essential part of the corporate world. Therefore. companies allot
huge part of their revenues to the advertising budget. Advertisin ng also serves 1o build a brand
of the product which goes a Jong way 1o make effective sales.

Therc are several branches or types of advertising which can be used by the companies.
Let us discuss them in detail.
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Classification of Advertising

I. Print Advertising - The print media has been used for advertising since long. The
newspapers and magazines are quite popular modes of advertising for different
companies all over the w orld. Using the print media. the coniparies can also promote
1he11 produc .luough brochures and {liers. The newspaper and magazines sel the
advertising space and the cost depends on several facmrs. The quantity of space. the
page of the publication. and the type of paper decide the cost of the advertisement. So

an ad on the front page would be costlier than on ix side pa g 5: Si:w**larl'\f an ad ir t'ne
glossy supplement of the paper would be more expensive than in a medio ¢ qua
paper.

2. Broadcast Advertising - This type of advertising is very popular dll around the
world. It consists of television, radio. or Internet advenising The ads on the television
have a large audience and are very popular. The cost of the advertisement depends on
the length of the ad and the|time at which the ad would be appearing. For example.
the prime time ads would be more costly than the regular ones. Radio advertising is
not what it used to be after the advent of television and Internet, but still there is
specific audience for the radio ads too. The radio jingles are quite popular in sections
of society and help to sell the products.

53.# Outdoor Advertising - Outdoor advertising makes use of different tools 10 gain
customer’s attention. The billboards, kiosks, and events and tradeshows are an
effective way to convey the|message of the company. The billboards are present all
around the city but the content should be such that it attracts the attention of the
customer. The kiosks are a easy outlet of the products and serve as information
outlets for the people too. Organizing events such as trade tairs and exhibitions for
promotion of the product or service also in a way advertiscs the product. Therefore,
outdoor advertising is an effective advertising tool.

4. Covert Advertising - This is a unique way of advertising in which the product or the
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Advertising simply put is telling and selling the product. Advertising Management though
is a complex process of cmploying various media to sell a product or service. This
process begins quite early from the marketing research and encompasses the media
campaigns that help sell the product. Without an effective advertising management process
in place. the media campaigns are not that fruitful and the whole marketing process goes for
a toss. Hence. companies that believe in an effective advertising management process are
always a step ahead in terms of selling their goods and services.

As mentioned above, advertising management begins from the market research phase. At this
point, the data produced by marketing research is used to identify what types of advertising
would be adequate for the specific product. Gone are the days when there was only print and
television advertising was available to the manufacturers. These days apart from print and
television, radio, mobile. and Internet are also available as advertising media. Advertising
management process in fact helps in defining the outline of the media campaign and in
deciding which type of advertising would be used before the launch of the product.

If vou wish to make the advertising effective, always remember to include it from the
market research time. Market research will help to identify the niche scgment of the
population 1o which the product or service has to be targeted from a large population. It will
also identify why the niche segment would opt for the product or service. This information
will serve as a guideline for the preparation of advertising campaigns.

Once the niche segments are identified and the determination of what types of advertising
will be used is done. then the advertising management focuses on creating the specifics for
the overall advertising campaign. If it is a radio campaign. which tvpe of ads would be used.
i it is a print campaign. what write ups and ads will be used. and if'it is 2 television
campaign. what type of commercials will be used. There might also be a mix and match
advertising in which radio might supplement television advertising and so on. It is important
that through advertising management the image is conveyved that all the strategies
complement each other. It should not look to public that the radio advertising is focusing on
something else while television on something else. The whole process n the end should
benefit the product or service.

The role of people designing the advertising campaign is crucial 10 its success. They have
been trained by scasoned professionals who provide the training in the specific field.
Designing an advertising campaign is no small a task and 10 understand the consumer
behavior from the data collected from market research is a cry important aspect of the
campaign. A whole lot of creativity and inspiration is required to launch an adequate
advertising campaign. In addition. the management skills come into play when the work has
to be done keeping the big picture in mind. It would be fruitful for the company if the
advertising campaign lasts well over the lifetime of a product or service, reach the right
customers, and genecrate the desired revenue.




