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Job Description 
Title: Communications & Marketing Director 
Reports to: Executive Director 
Based in: Atlanta, GA, USA 
 
SUMMARY OF RESPONSIBILITIES 
The Atlanta Jewish Film Festival (AJFF), an Atlanta nonprofit arts organization, is seeking a Communications & 
Marketing Director to grow the organization and increase the number of people who support its world-class 
programming. 
 
AJFF inspires diverse audiences to new levels of social and cultural understanding by showcasing entertaining 
and thought-provoking Jewish film. For over twenty years, the festival has established itself as one of the city’s 
major cultural institutions, with a passionate and committed fan base. 
 
The Communications & Marketing Director is a full-time position that reports directly to the Executive Director. 
They are responsible for the strategic and tactical direction of AJFF communications, including promotional 
marketing, customer service, and communal dialogue. To this end, the Communications & Marketing Director 
oversees the work of all AJFF communications personnel. 
 
Establishing the highest standards of accountability and creativity, the Communications & Marketing Director must 
see to it their team is deliberate and thoughtful, in line with the AJFF Strategic Plan. They must also work 
collaboratively with other departments to ensure programming and development efforts are considerate of 
communication timelines and opportunities, and vice-versa. 
 
As well, AJFF continues to develop original content, growing our communications beyond the promotion of 
traditional events. The Communications & Marketing Director will largely oversee these efforts, and they must 
foster creativity and a strong editorial perspective. In so doing, they will set AJFF apart and reinforce our status as 
a trusted curator and guide in the world of independent and international cinema. 
 
Critical to this position is the capacity for leadership through inspiration and persuasion. Also critical is the ability 
to see the bigger picture and clearly articulate how day-to-day tactics fit into that larger narrative. 
 
PRIMARY OBJECTIVES 

• Grow the audience for the AJFF annual festival and all other initiatives; and 
• Ensure AJFF programs are successful in meeting their audience and revenue goals; and 
• Confirm communication standards across, and input from, all AJFF departments. 
• Maintain and strengthen the brand health and equity of AJFF and the annual festival. 

 
RESPONSIBILITIES  

Communications Strategy & Management 
• Based on the AJFF Strategic Plan, develop supplemental plans and accountability metrics; and 
• Coordinate with other departments and Board leadership to ensure their input in communications 

tactics, as well as communications input in programming and development efforts; and 
• Determine and advocate for appropriate budgetary resources for communications; and 
• Guide, manage, and mentor communications personnel, helping them to develop their own work 

plans, and providing ongoing and annual performance reviews. 
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Marketing and Promotion  
• Ensure the development and execution of comprehensive marketing plans for all AJFF initiatives, 

clearly aligned with program goals, including specific metrics; and 
• Prompt necessary adjustments in response to marketing performance; and 
• Develop audience research, analysis, and segmentation capacity; and 
• Ensure a complete marketing timeline and tracking system is regularly maintained; and 
• Set comprehensive brand standards and guidelines for AJFF personnel and third-parties; and 
• Guarantee AJFF marketing employs a high degree of creativity. 
 
Customer Service and Responsive Communications 
• Instill a culture of customer care, ensuring considerate, timely, and helpful responses to customer 

inquiries; and 
• Ensure all AJFF programs have comprehensive ticketing and customer support plans, thoroughly 

vetting all customer touch points; and 
• Guarantee all ticketing is properly setup and all AJFF personnel have a necessary understanding of 

ticket pricing, policies, and procedures; and 
• Incorporate AJFF ticketing and customer service personnel in broader communications efforts, to 

ensure the audience experience is in alignment with the AJFF marketing promise. 
 

Community Dialogue and Partnerships  
• In concert with programming and development leadership, prioritize which community groups will best 

meet AJFF diversity and strategic goals; and 
• Recruit key individuals for AJFF roles, regularly reviewing such opportunities with AJFF staff; and 
• Dialogue with select AJFF sponsors and community partners on how to engage their employees, 

audiences, and other constituencies with AJFF; and 
• Recommend opportunities for AJFF to jointly produce programming with community organizations. 

 
QUALIFICATIONS AND EXPERIENCE 

Candidates should: 
• Have a proven track record of developing communications and marketing for arts and entertainment 

programs; and 
• Be organized with a detail-oriented approach; and 
• Be a team player, focused on problem solving and constructive collaboration, with a commitment to 

personal interaction with other team members, even when working remotely; and 
• Show a high level of initiative, with curiosity to learn as much as they can about all aspects of AJFF, 

so they can have a voice in key decisions. 
 
TECHNICAL REQUIREMENTS 

• Excellent written and oral communication skills that are effective with a diverse range of audiences. 
• Proficiency in Microsoft Office, including Word, Excel, and PowerPoint.  
• Prior experience in communications platforms (ex. Mailchimp, Sprout) and data management tools (ex. 

Airtable, Salesforce). 
• Proficiency with basic content generation tools (ex. Adobe Creative Suite, Canva) a plus. 
• Understanding of social media platforms, lead generation, and audience growth strategies. 

 
BENEFITS 

• AJFF offers competitive employee salary and benefits including medical, dental, and vision insurance. 
• AJFF staff receive unlimited paid time off and the freedom to work remotely much of the time. 

 
As an equal-opportunity educator and employer, AJFF prides itself in celebrating diversity and does not 
discriminate in any of its programs, policies, procedures, or employment practices on the basis of race, color, 
national origin, or ancestry, citizenship status, religion, sex, pregnancy, childbirth or related medical condition, 
gender identity, sexual orientation, or age. 


