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Greetings, I’m Ander, a London-based Design, Art and Creative Director. 

With a distinguished career spanning over a decade, I have cultivated 

extensive expertise with luxury and high-end fashion brands.

My professional journey encompasses both in-house and agency 

environments, providing me with a nuanced understanding of the industry. 

Throughout my career, I have been instrumental in crafting high-end 

marketing collateral across various channels, including digital, print, 

photography, and video.

What sets me apart is my diverse skill set, affording me a 360º approach to 

projects. This allows me to conceptualize and execute initiatives with a keen 

eye on the bigger picture, ensuring a seamless and consistent brand presence 

across all channels.

I’ve had the opportunity to collaborate with a diverse range of brands, 

including but not limited to: Chanel, Louis Vuitton, Stella McCartney,  

Tom Ford, Victoria Beckham, Ralph Lauren, Dunhill, Roland Mouret,

Allsaints and more.

+44 (0) 7400732757
hi@ander.studio
ander.studio
@ander.lo

Ab out me

Ander Lopez

https://www.instagram.com/ander.lo/
https://www.ander.studio/portfolio
https://www.instagram.com/ander.lo/
mailto:someone@yoursite.com
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Ins ight

Stella McCartney

I led the post-production, retouching, and campaign art 

direction for the Winter 2024 Campaign stills. In this 

capacity, my responsibilities included overseeing retouching 

comments, managing composition work, and establishing 

guidelines for final retouching and extensions.

Additionally, I took charge of developing the graphic design 

treatment and crafting design guidelines that served as the 

foundation for the entire campaign. By carefully planning and 

paying attention to details, I made sure all the visuals fit well 

together, making the Winter 2024 Campaign look cohesive.
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Ins ight

Victoria Beckham Beauty

As the art director for Victoria Beckham Beauty’s application 

stills & video at Closer, my main responsibility was to 

ensure the visual excellence of the brand’s images. On set, 

I collaborated closely with photographers and stylists to 

capture visuals that seamlessly align with Victoria Beckham’s 

sophisticated style. 

In post-production, I worked with editors to maintain and 

enhance the brand’s aesthetic, ensuring each image reflects the 

desired level of luxury and impact. My role demands a keen 

eye for design and composition, meticulous attention to detail, 

and effective communication skills to bring the creative vision 

to life in every singe asset.
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Roland Mouret

H ERO  

SOPHISTICATED

Ins ight

As part of art directing Roland Mouret content, I worked 

creating a new ecom guidelines for the product imagery. 

This included redefining completely the imagery style to make it  

more elevated than the current one displayed on the website. 

The new changes include : 

� Â�5HFRJQL]DEOH�PRGHOV

� Â�6W\OLQJ�

� Â�'HWDLO�,PDJH

� Â�+HUR�LPDJH�ZLWK�VXEWOH�PRYHPHQW

� Â�1HZ�EDFNJURXQG�FRORXU

All this changes where made for the AW22 collection.
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Ins ight

Antler

Our Spring/Summer 2021 campaign invokes the spirit 

of curiosity that has lain dormant this past year of travel 

lockdown.

We celebrate those who yearn for new perspectives, 

new landscapes and new horizons. A juxtaposition of 

metropolitan structure, urban textures and wide-open 

skies awakens a sense of discovery.
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Ins ight

Alfred Dunhill

The idea of the dunhill man is multiple, not singular. 

And in turn, so is the idea of Britishness – something 

crucial to dunhill and the way we approach style here’ 

says Mark Weston, Creative Director of dunhill London. 

‘There is not a single way of being British, there are many; 

there is classicism and tradition as well as an idea of the 

contemporary and shifting. In many ways, the campaign is 

about literally showing these different perspectives at once.’

In the Autumn Winter 2018 campaign, the reflection 

becomes the visual metaphor for a multifaceted approach; 

towards luxury fashion, masculinity and what defines a 

British brand respectful of tradition yet finding a new 

voice in contemporary culture right now.
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Ins ight

Alfred Dunhill

Preview of the Spring Summer key looks.

This time I worked close to the art director assisting him with 

different tasks, taking care of the B Roll, ensuring we were 

on schedule, following the creative brief and making up the 

contents of the key look and accessories.
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Ins ight

Alfred Dunhill

As part of the re-branding led by the new Creative 

Director Mark Weston, dunhill refreshed completely  

the e-commerce imagery.

I was actively involved in this project, helping with the 

research, developing the new e-commerce shooting 

guidelines as well as approving lighting & imagery, 

retouching guidelines and comments.

I took part in the in-house styling & casting shots, setting 

the light and working as a photographer for internal 

shootings, giving retouching comments and approving 

imagery for the e-commerce.
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Ins ight

Pukas Surf

Pukas Surf and Inés Susaeta join their craftmanship, their 

vision and insipiration on the sea to bring to life a unique 

collaboration inspired by an iconic seashell from Hawaii.

A Tribute to the ‘Puka’ (Hole in Hawaiian), is a collaboration 

between two families with a special connection with the sea 

for more than 2 generations. We created a capsule collection 

of surfboards, jewels and apparel inspired on on a ‘puka’, a 

Hawaiian shell characterized for a tiny hole on it.

We used the sea and the beach as a key element of the 

collaboration and decided to work with a colour palette that 

can be found on the Basque Country shore.















S U N G L AS S C O M PA N Y
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Ins ight

Kabo.

A young sunglass company created by two surfing brothers 

inspired by surfing lifestyle based in San Sebastian (Basque 

Country).

“Kabo” is a Basque adaptation of the Spanish world “cabo” that 

means “sailing rope” and “geographic cape”.

I play an essential role in the marketing, creative, communications 

and digital departments of this young enterprise as Creative and 

Art Director, creating a strong brand image and content to grow 

as a new brand for a younger surf-lifestyle audience.

CREATIVE DIRECTOR Ander Lopez

ART DIRECTION   Ander Lopez

PHOTOGRAPHY Ander Lopez

B ROLL Inigo agote

MODELS/SURFERS  Louise Ropagnol, Justine De Ridder  

 Jon Irigoyen, Joseba Berasategi
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Ins ight

Thomas Lodin x Deflow

Thomas Lodin is a French photographer based in Biarritz. 

During the last couple of years he has developed a unique 

photography style mainly focused on longboarding , single fin 

and 60’s & 70’s style.

We got inspired on his lifestyle and photography inspired on the 

classics to remake a classic looking fin with a twist of modern 

performance with a modern line and finish.

The biggest part of our inspiration was his hometown, Biarritz 

(FR) and the year surfing was introduced here, back in 1957. The 

same year, Cadillac launched the Eldorado Biarritz model. We 

took inspiration from this car’s colour palette using the Dakota 

Red and Apache Yellow for the fin’s colours. 





C LI C K TO PL AY V ID EO

https://www.youtube.com/watch?v=1zrvKjoOmTc&ab_channel=DeflowSurf
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