The latest version of Prophecy adds a completely new Trade Promotions Planning module which supports:

e Planning discrete promotions across
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mplementing a Trade Promotions Planning system is
hugely intimidating. Existing Trade Promotions Planning
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- works entirely within Prophecy
= makes promotions visible and trackable
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= can be bolted on to most Prophecy databases with o O e
relatively low implementation resource,

- captures the ‘essence’ of Trade Promotions
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