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IMPORTANT NOTICE: 

Virtually everything in this book is copyright protected, by each item’s respective 
owner. In some cases, they have paid me or another professional copywriter large 
sums of money to get these materials prepared, as well as investing in their 
testing, revision, etc. YOU ARE NOT TO COPY THESE EXAMPLES 
“WHOLESALE.” By that I mean, you are NOT to use them as-s with only minor 
identity changes…NOT to lift and use “chunks” of copy word-for-word. Doing so 
IS in violation of Federal Copyright Law. If you cannot or will not abide by this, 
please immediately turn in your materials, arrange for a full refund of your fee and 
exit the Seminar. 

Dear Attendee, 

As I got deeply involved in preparing for this Seminar, I realized I could consume the 
entire three days (and more) just doing “show-n-tell” of examples…if I bound up ALL 
the ads, letters enclosures, order forms, etc. that I’ve created for Information Products, 
we’d have well over 20,000 pages. In many cases, I only have the raw copy – or, in 
recent years, raw copy stored on disks rather than the finished pieces, due to storage 
space limitations. 

Consequently, what you have here are examples that I selected that would best help me 
illustrate the principles, strategies and type of tools you need for a complete Information 
Products Business.  In some cases, they also happen to be the best , most effective 
examples, in some cases not, and I’ll tell you about that as we go along. They span a 
period of time dating back to the mid-970s, although most are relatively current, because 
they reflect knowledge I did not have (and suffered mightily by not having it) in earlier 
years.  I’ll also be showing you examples not included here—it was inevitable, as I had to 
prepare these materials for copying weeks before finishing the actual seminar 
preparation. 

It’s worth noting that when I do copywriting for a particular client, I draw on the much, 
much larger backlog of samples and resources than represented here—emphasizing, of 
course, the past work specifically relevant to particular client’s business. With no more 
than 25 years “in the game”, I have seen and done so much it’s a herculean effort to use 
everything that works, and not to forget and commit a dumb mistake I’ve already  made 
too many times. Yet, even with all this accumulated experience, there’s always 
something new to be learned, something new to be tested.  

Anyway, I urge you to study these Examples very thoroughly and analytically. Make 
careful note of the thins you find repeated the most. Review them when you need to 
create a tool in one of these categories. You should continue extracting value from this 
long after these three days are over. 


















































































































































































































































































































































































































































































































































































































































































































































































































































































































